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DiscoveryDiscovery
CONTEXT // CONTENT // USERS

CONTEXT:
R lit f it ti (b d tReality of situation (budget,
staffing capabilities schedulesstaffing capabilities, schedules,
business goals)business goals) 



DiscoveryDiscovery
CONTEXT // CONTENT // USERS

• Background ResearchBackground Research
• Strategy Meetings

C t t M ti• Content Meeting
• IT meeting/Tech AssessmentIT meeting/Tech Assessment
• Stakeholder Interviews



DiscoveryDiscovery
CONTEXT // CONTENT // USERS

CONTENT:
Th t ff i b itThe stuff in your website



DiscoveryDiscovery
CONTEXT // CONTENT // USERS

• Gather Content
A l C t t• Analyze Content

• Content Mapping• Content Mapping



DiscoveryDiscovery
CONTEXT // CONTENT // USERS

USERS:
Y A diYour Audience



DiscoveryDiscovery
CONTEXT // CONTENT // USERS

• Usage Statistics
M k ti R h• Marketing Research

• Card Sorting• Card Sorting







PlanningPlanning
• Project Plan
• Team
• Schedule

U T ti• User Testing



ClarificationClarification
• Communication

Brief
G l• Goals
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ContentContent
• Outline Content
• Content 

D li PlDelivery Plan



InformationInformation 
Architecture
• Identify KeyIdentify Key 

User tasks
• Site Mapping
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ReviewReview 
Requirements q
& Research

Aim then ShootAim, then Shoot
WHO // WHAT //
WHERE // WHY



DESIGN SOLUTIONDESIGN SOLUTION



Review Requirements & Research

WHO // WHAT // WHY // WHEN

WHO: 
• Consider Audience 
• Client and their industry• Client and their industry
WHAT: 

Off i• Offering
• Make relevant to consumer



Review Requirements & Research

WHO // WHAT // WHY // WHEN

WHY: WHEN: 
P j t Pl• Goals • Project Plan

• DeadlinesDeadlines
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HowHow
THINK // ARTICULATE // 
COMMUNICATE // TEST



StrategyStrategy
THINK // ARTICULATE // COMMUNICATE // TEST

THINK:
C t h i tConvert research into 
creative ideascreative ideas



StrategyStrategy
THINK // ARTICULATE // COMMUNICATE // TEST

• Create time and space to• Create time and space to 
brainstorm

• Do what works best for you
• See what others have done



StrategyStrategy
THINK // ARTICULATE // COMMUNICATE // TEST

ARTICULATE:
Informall p t ideas to paperInformally put ideas to paper



StrategyStrategy
THINK // ARTICULATE // COMMUNICATE // TEST

• Wireframes
Collect E amples• Collect Examples

• Color Swatches• Color Swatches



StrategyStrategy
THINK // ARTICULATE // COMMUNICATE // TEST

Wireframe:
Suggest the layout of fundamentalSuggest the layout of fundamental
elements in the interface







StrategyStrategy
THINK // ARTICULATE // COMMUNICATE // TEST

COMMUNICATE:
Sh idShare your ideas



StrategyStrategy
THINK // ARTICULATE // COMMUNICATE // TEST

• Find safe & unsafe co-worker
Sh ith d l• Share with your developer

• Write-up your strategy• Write-up your strategy
• Present to clientese t to c e t



StrategyStrategy
THINK // ARTICULATE // COMMUNICATE // TEST

• Paper Test 
(home page trunk tests)(home page, trunk tests)

• Build PrototypeBuild Prototype 



VisualVisual 
CConcepts
Ideas Take ShapeIdeas Take Shape
CREATE // CONFIRM // PRESENT





Visual ConceptsVisual Concepts
CREATE // CONFIRM // PRESENT

• Concentrate on overall look
Ch• Choose pages are 
representative and/orrepresentative and/or 
important to site



Visual ConceptsVisual Concepts
CREATE // CONFIRM // PRESENT

• All information, navigation, 
and elements included?and elements included?

• Usability (Do clickable items lookUsability (Do clickable items look 
clickable? Home page, Trunk test)



Visual ConceptsVisual Concepts
CREATE // CONFIRM // PRESENT

• Support Goals and 
Enforces BrandEnforces Brand

• Meet Technical RequirementsMeet Technical Requirements



Visual ConceptsVisual Concepts
CREATE // CONFIRM // PRESENT

• Present Visual Concepts 
to clientsto clients

• Explain StrategyExplain Strategy



Visual ConceptsVisual Concepts
CREATE // CONFIRM // PRESENT

• Maintenance Needs
I f ti d d i• Information and design 
element needselement needs 
(testimonials, photo shoot, etc)



DesignDesign 
Execution
Finish upFinish up
INVENTORY & COMPLETE



Design ExecutionDesign Execution
INVENTORY & COMPLETE

• Make list of design tasks
I N d P d• Imagery Needs, Pages need 
design considerationdesign consideration



Hand offHand-off
• Graphic templatesp p
• Photography, 

Icons, design 
elementselements

• Style Guidey
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PlanningPlanning
• Project Statusj
• Set File

Structure



BuildBuild
• Slicing
• Template Pages
• Front End ScriptingFront End Scripting
• Populate Pages
• Integrate Back end Development



TestTest
• Testing Plan
• Fixing Bugs
• Final CheckFinal Check
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DeliverDeliver
• Handing off
• Training
• DocumentationDocumentation



LaunchLaunch
• Make Live
• Search Engine 
• OptimizationOptimization



MaintenanceMaintenance
• Maintenance Plan
• Measure Success



ResourcesResources



ResourcesResources



ResourcesResources


